Job Title:New Media Associate
Agency:Federal Communications Commission
Job Announcement Number:DEU-OMD-2012-0004
JOB SUMMARY:
The FCC is an independent United States government agency, directly responsible to Congress. The FCC was established by the Communications Act of 1934 and is charged with regulating interstate and international communications by radio, television, wire, satellite and cable. The FCC's jurisdiction 
covers the 50 states, the District of Columbia,  and U.S. possessions.
This position is located in the
Federal Communications Commission
Office of Managing Director
Immediate Staff
Washington, DC 
Relocation expenses will not be paid.
KEY REQUIREMENTS
· US Citizenship
· Suitable for employment as determined by a background investigation.
· Must submit a financial disclosure statement upon assuming the position
· Serve a probationary period of one year, if applicable
· Males born after 12/31/59 must be registered with Selective Service
DUTIES:
The incumbent of the position designs and manages web-based solutions and social media tools that are used to advance public understanding and engagement in important public policy initiatives of the Commission.  
Develops and manages web-related data, site design, development, maintenance, administration and support services of these products. Initiates or develops the writing, production and posting of new content and social media campaigns, and takes part in the overall graphic design elements of the Commission’s website and online elements produced by the Commission.  Establishes best practices and business cases for the use of new technologies, and identifies and recommends which technologies can best help the Commission communicate online messaging to meet its mission. 
Implements short and long-term strategic planning in setting overall strategy of the Agency’s web and social media presence.  Plans, manages, and develops projects implementing internal and public crowd sourcing elements and projects enhancing public involvement in government and in support of critical FCC initiatives.  
Maintains awareness of agency policy and management initiatives, and identifies opportunities to use the Internet and social media outlets to facilitate initiatives.  Consults with and supports Bureau /Office Chiefs, the Chairman, Commissioners and senior management to coordinate social media content, design, presentation of these initiatives.  
Acts in a leadership manner interacting at the highest levels of the Agency with respect to the planning, development and use of social media tools. Creates successful campaigns using blogs, Facebook, Twitter and other social media tools, and executes such outreach campaigns accurately and efficiently, developing strong relationship with external and internal customers through effective and consistent communication. 
Establishes and maintains standards and work processes to ensure that new and social media programs and delivery strategies are utilized effectively and efficiently.  Designs and executes lead generation programs using online and offline marketing methods. 
Develops, implements and interprets guidelines used by other Federal agencies involved in innovating web design and use of social media tools, and represents the FCC in federal government working groups.  Helps develop, contribute to and execute the Agency’s new media strategy across multiple social media platforms including, Facebook Twitter and other relevant networking sites.  Designs templates for Commission website and social media to support consistent clean-looking and easy to use technology. 
Gathers, researches, develops and analyzes internal and external data on Agency, government and private sector use of new and social media tools;  prepares and publishes data analysis reports; and provides input into system development, presentation development, accessibility, net work security to ensure complete, timely and accurate completion of social media components of Agency initiatives.  Develops standards, guidelines and protocols for the design, production and delivery of new media programs that are fully compliant with federal accessibility standards; and develops and writes a variety of informational materials (e.g. reports, web content, briefing papers, etc.) for management on findings and recommendations in the areas of web and social media. 
QUALIFICATIONS REQUIRED:
Applicants must meet eligibility and qualification requirements by the closing date of this announcement.  Current Federal employees must meet time-in-grade requirements by the closing date of this announcement.  
Specialized Experience:  Applicants must have a minimum of one year of specialized experience equivalent to at least the next lower grade level in the Federal service.  
For GS-11, specialized experience includes the following:
1. Developing, creating and maintaining websites using Web 2.0 technologies and crowd-sourcing tools;
2. Identifying, developing, creating and maintaining a social media presence using a broad variety of available and innovative tools to advance agency goals and initiatives;
3. Creating web and other online content, blogs, images, videos, podcasts, RSS feeds, social media applications and streaming audio and video; and
4. Performing assignments/projects resulting in active community engagement through existing and innovative social media applications.
Education may be substituted for specialized experience by completion of all requirements for a doctoral degree (Ph.D. or equivalent) or 3 full years of progressively higher graduate education, or LL.M., if related.
For GS-12, specialized experience includes the following:
1. Developing, creating and maintaining websites using Web 2.0 technologies and crowd-sourcing tools;
2. Identifying, developing, creating and maintaining a social media presence using a broad variety of available and innovative tools to advance agency goals and initiatives;
3. Managing day-to-day operations of a highly visible government/company website and social media presence designed both for disseminating information and services to the public and soliciting active user participation in the work of the agency/company;
4. Creating web and other online content, blogs, images, videos, podcasts, RSS feeds, social media applications and streaming audio and video; and
5. Developing and managing projects resulting in active community engagement through existing and innovative social media applications.         
Education may be substituted for specialized experience by completion of all requirements for a doctoral degree (Ph.D. or equivalent) or 3 full years of progressively higher graduate education, or LL.M., if related.
Please note your resume must thoroughly support your responses to the vacancy questions.  Your resume is an integral part of the process for determining if you meet the basic qualifications of the position and determining if you are to be among the best qualified.
