PD# 122120
Title, Series, Pay Band:  IT Specialist (Internet), CN-2210-52

Organizational Title: UX Designer
Organizational Location:

Consumer Financial Protection Bureau
Chief Operations Officer
Chief Information Officer

Introduction:
This position will be located in the office of the Chief Operations Officer, Chief Information Officer (CIO).  The CIO is working to redesign technology in government with a focus on elegantly usable design, open data and the latest development solutions.  As an integral part of that mission the incumbent will be part of an agile and dynamic team of Designers, User Experience Experts, Front End Web Developers and Back End Web Developers responsible for developing and designing solutions that support the CFPB’s strategic goals.   Assignments include but are not limited to project proposals and planning, user testing, visual design, interface design, and QA. The position requires technical and non-technical skills, the ability research user needs, recommend viable solutions, and provide guidance and service to CFPB colleagues and customers.  The position also requires a proficiency in user experience design to immediately execute tasks upon placement in the position. 
Major Duties and Responsibilities:

Collaborates with program officials at all levels throughout the CFPB to determine requirements, establish the scope of the work, and create schedules for delivery of products.   Works closely with others within agile team, supports project planning efforts by providing resource and schedule estimations, measuring progress and productivity, providing documentation such as the project plan and vision, workflow diagrams, stakeholder requests, or other presentations as needed.  The work may include but is not limited to:  
1. Defines navigation, interfaces and layouts that are focused on user needs.  Produces original wireframes, user flows, prototypes consistent with CFPB brand, image, intent, mission, vision.  Produces interfaces for different types of screens/user-end experiences on different devices (e.g., tablet, mobile, multi-browsers).

2. Defines, designs, and executes usability testing. Captures target audience feedback and incorporates that feedback into new designs and future iterations.  Collaborates with visual designers to create page layouts, typography, etc.  Works with developers to solve complex user interaction issues.
3. Uses knowledge of competitive marketplace and industry trends to create professional, compelling and user-centered project proposals that align with bureau objectives and brand.  Collaborates with customers to discuss ideas for layout, organization and functionality of digital products.
4. Applies the latest design and technology trends and tools to create digital assets necessary to define functionality and user-interactions for digital products.
5. Applies graphic and information design principles to complete and enhance the usability of web content. Can conduct qualitative and quantitative user research and translate findings into tangible recommendations for the team.

6. Maintains and enforces brand standards and requirements for multiple products and business units across the Bureau.  Provides user experience leadership with business units to spread awareness of design and technology tools and solutions.

7. Leads or participates in product reviews and design sessions with stakeholders at all levels throughout the bureau.

8. Conversant in digital media.  Recommends best practices, develops guidance and content standards, and ensures that quality standards are met and maintained.  Continuously keeps abreast of the latest and emerging technologies that have potential value. Recommends effective and creative uses of technology to enhance agency operations.  Identifies, communicates, and applies best web design and usability practices.

9. Follows all Federal and Bureau requirements regarding records management, privacy, FOIA, transparency, ethics, and procurement, and attending and participating in all mandatory training or Bureau events.  

10. Performs other duties as assigned.

               Pay and Performance Descriptors Applicable to Band CN-2210-52

Functional Knowledge:  Requires conceptual and practical expertise in own program or discipline and basic knowledge of related programs or disciplines.
Program Expertise:  Has knowledge of best practices and how own area integrates with others; is aware of the agency’s external interactions and the factors that improve program performance. 

Leadership:  Acts as a resource for colleagues with less experience; may lead small projects with manageable risks and resource requirements.  

Problem-Solving:  Solves complex problems; takes a new perspective on existing solutions; exercises judgment based on the analysis of multiple sources of information.  

Impact:  Impacts a range of customer, operational, project or service activities within own team and other related teams; works within broad guidelines and policies.  

Interpersonal Skills:  Explains difficult or sensitive information; works to build consensus. 

FLSA Determination:  This position is exempt under FLSA based on the Administrative exemption criteria.

